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Abstract

The Australian wine auction market is characterised by large variations in price between
different vintages of the same wine, relative to the initial release prices of theose wines.
This paper addresses the question: to what extent can we anticipate the future price of
such icon wines from information available at the time of release? A hedonic model is
estimated to explain the variation in the secondary (auction) market price between
different vintages of four icon red wines. We show that weather variables and changesin
winemaking and grape growingproduction techniques, along with the age of the wine,
have significant power in explaining the secondary market price variation across different
vintages of each wine. The results have implicatiors for winemakers in determining the
prices they pay for grapes and charge for their wines, and for consumers/wine investors

as a guide to the quality of immature icon wines.
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